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1933 Wolf Package Award 


For the purpose of stimulating constructive interest 
in the application of art to the improvement of packages 
used in the marketing of commercial products and to 
stimulate the creative interest of manufacturers of 
packages and designers in the practical adaptation of 
the artistic to the useful in packaging, the American 
Management Association announces the Second Wolf 
Package Competition for an award by Inwin D. Wo Lr, 
Secretary, Kaufmann Department Stores, Inc., and Vice 
President in charge of Packaging Exposition and Con- 
ference, American Management Association. 

The Award will be made for the most effective 
package placed on the market between January 1, 1932 
and February 15, 1933. 

Packages may be offered by any of the following 
classes of companies or individuals whether or not they : 
are members of the American Management Association: 

Those manufacturing or distributing the product con- 
tained in the package. 

Those manufacturing packages or material or equip- 
ment used in packaging. 

Package designers. 

Advertising agencies. 
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Honorary awards will be made by groups or classes 
of packages and the Wolf Award will be made from 
among the winners of the group honorary awards. 

The following will serve as members of the Panel of 
Judges for the Second Wolf Packaging Award: 


RICHARD F. BAcH, Director of Industrial Relations, 
The Metropolitan Museum of Art 


KENNETH COLLINS, New York, N. Y. 

KATHARINE A. FisHER, Director, Good Housekeeping 
Institute 

Harry L. Gace, President, American Institute of 
Graphic Arts 

C. F. KETTERING, Vice President, General Motors 
Corporation 

EpwaRD MotyNeux, Art Director, Art Directors 
Club 

Pau H. Nystrom, Professor of Marketing, Colum- 
bia University 

HarriET SARTAIN, Dean, Moore Institute of Art, 
Science and Industry 


Marion C. Taytor, President, The Fashion Group. 


Accepted packages will be shown in an exhibit at 
the Art Center, 65 East 56th Street, New York, N. Y. 
from February 20 to March 4, 1933, when they will be 
moved to the Hotel Pennsylvania to be included in the 
Packaging and Packing and Shipping Exposition, March 
7 to 10, 1933. 

Members who are interested in securing more de- 
tailed information concerning the Wolf Award are 
invited to write the Managing Director, American Man- 
agement Association, 20 Vesey Street, New York, N. Y., 
for a copy of the announcement of the competition. 


Packaging and Packing and Shipping 
Exposition 
March 7-10, 1933, New York 


The third Packaging and Packing and Shipping Expo- 
sition will be conducted by the Association at the Hotel 
Pennsylvania, New York, March 7 to 10, 1933, under 
the chairmanship of Inwin D. WoLr, Secretary, Kauf- 
mann Department Stores, Inc. 

The Exposition will be a feature complementing con- 
ferences on packaging, packing and shipping, and con- 
sumer marketing, which will be held during the same 
week at the Hotel Pennsylvania. Preliminary plans for 
the Exposition are going forward and a larger show 
than the last one is indicated by the fact that the number 
of reservations is now in excess of the number made to 
this date last year. 

The development and management of the Exposition 
have again been entrusted to the organization which 
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acted for the Association in these capacities for the 
1931 and 1932 expositions: Roberts Everett Associates, 
225 West 34th Street, New York, N. Y. 

Companies interested in engaging display space for 
the Exposition should get in touch directly with Roberts 
Everett Associates. 


Inquiries Increase 

An increase in the number of requests for assistance 
of the Information and Research Bureau of the Asso- 
ciation has been noted during the past month. This is 
attributed, in part, to the article outlining the work of 
the Bureau, published in the last News Letter. 

The research staff stands at all times ready to provide 
individual services to members on problems on which 
they desire information. While the Association staff 
does not make recommendations, it does provide ma- 
terial which usually leads to a solution of the member’s 
problem. Frequently information on various phases of 
the management field is available through the Associa- 
tion which would be difficult or expensive for the mem- 
ber to obtain otherwise. 

The practice of the Association is to give service that 
is prompt, and to secure at least some information on 
any subject—no matter how difficult. 


Office Management Conference 

The annual conference of the Office Management 
Division of the American Management Association will 
be held at the Palmer House, Chicago, on Monday, 
February 6, 1933. The Office Management Division 
will also join with the Personnel Division in the meeting 
to be held on February 7 and 8. The program of the 
Office Management Conference is now being prepared 
and will be issued soon. 


Personnel Conference 


The annual meeting of the Personnel Division of the 
American Management Association will be held at the 
Palmer House, Chicago, Tuesday and Wednesday, Feb- 
ruaty 7 and 8, 1933. Among the subjects which will 
be discussed are: 


The Present Status of Personnel Programs 
Industrial Training Programs 


The Appraisal of Health and Other Activities 
in Industry 


Organizing the Executive Group 

Selecting Executives 

Training Executives 

A Balanced Executive Personnel Program. 


[3] 


A feature of the conferenc 
table sessions during the firs 
the second afternoon of the 


Measuring Attitudes 
Stock Purchase and 
Fatigue 

Employee Representa 
Psychological Tests i 
Wage and Salary Ad 


Public Relatio 


The annual Public Rel 
American Management Ass 
Palmer House, Chicago, T 
The program of this meetin 
be issued in the near future 


Study Outline « 


Business Ac 


A study outline, to be u 
Handbook of Business A 
1931 for the American } 
McGraw-Hill Book Co., | 
editors of the Handbook. 
concise way, the best meth 
from the viewpoint of the 
company. Copies of the on 
from McGraw-Hill Book ( 
New York, N. Y. 


Reprints 
Business Is Emerging F: 
printed from Novembe 
and Drug Reporter, 1 
N. ¥. 


How Share-the-Work Ha: 
methods that have su: 
cases. Share-the-Worl 
33 Liberty Street, New 


Treasure Hunting: A Se 
Business. By LINCOL 
Director of Merchandis 
& Co., Inc. Reprinted 
Oct. 20, 1932 issues o 


Costs Show Where You 
Show Where You’vs 
James, Consulting Ac 
& Harrison. Reprinted 
of Factory and Industr. 
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nference will be a number of round 
the first afternoon and evening and 
of the conference, as follows: 


tudes of Employees 
, and Thrift Plans 


esentation and Joint Relations 
Tests in Industry 
ry Administration. 


elations Conference 


ic Relations Conference of the 
nt Association will be held in the 
ago, Thursday, February 9, 1933. 
meeting is in preparation and will 
future. 


line of Handbook of 
ss Administration 


0 be used in connection with the 
ess Administration, published in 
‘ican Management Association by 
Co., has been compiled by the 
book. It explains in a brief and 
t method of using the Handbook, 
of the individual reader's job and 
the outline may be secured gratis 
Book Co., 330 West 42nd Street, 


rints Available 


ing From the Depression. Re- 
»vember 7, 1932 issue of Oil, Paint 
wrter, 12 Gold Street, New York, 


tk Has Been Applied. Different 
ave succeeded in widely differing 
e-Work Movement, Room 514, 
t, New York, N. Y. 


A Search for Profits in Your 
LINCOLN LOTHROP, Secretary and 
chandising, Bigelow, Kent, Willard 
printed from Oct. 1, Oct. 10, and 
ssues of Sales Management. 


- You’re Going — Expenditures 
You’ve Been. By Cuarves C. 
ing Accountant, Stevenson, Jordan 
printed from September, 1932 issue 
Industrial Management. 
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Extra Copies of 
Publications Available 


to Members Only 
on 


Public Relations 


Management's Responsibilities—The Changing Atti- 
tudes of the Public, the Consumer, Employees, Man- 
ae ee eee 
By WIt.iAM J. GRAHAM, Vice-President, The Equitable 
Life Assurance Society of the United States; Presi- 
dent, American Management Association. 
Public Contact Training—P. R. 2.2.22... enn 
By Byron F. Fretp, F. A. McKowne, and Bess 
BLOODWORTH. 
Public Relations Aspect of Personnel Management 
P. R. 3 
By C. S. Cuine, Director of Industrial and Public Rela- 
tions, United States Rubber Company. 








Office Management 


Office Planning, Personnel and Service Departments 
—Their Functions and Relationships—O. M. 41...... 
By Haroitp C. PENNICKE, Manager, Planning and Per- 
sonnel, American Central Life Insurance Company. 
Incentives for Office Workers—O. M. 42.................. 
By C. A. BETHGE, Vice-President, Chicago Mail Order 
Company. 
Management as Applied to Public Utility Billing 
Problems—O. M. 43 we 
JoHN L. Conover, Auditor, Gas Department, Public 
Service Electric and Gas Company. 
Measuring, Standardizing and Compensating for 
Office Operations—O, M. 44..000.0........-cecececceceeceeeeeeos 
By Marion A. Bits, Assistant Secretary, Aetna Life 
Insurance Company. 
Branch Office Management—O. M. 45.............-..------ 
By W. Henry SmituH, Assistant Vice-President, Retail 
Credit Company, Inc. 





Industrial Marketing 


The Wholesaler’s Place in Industrial Marketing— 
I. M. 9. 
By Martin J. Wo tr, Vice-President and General Man- 
ager, Electric Appliance Company. 
An Approach to the Problem of the Development 
of Industrial Salesmen—I. M. 10 e 
By W. A. McDermi, Consultant in Sales Management. 
Industrial Marketing Research—I. M. 11................-- 
By Water Emery, Director of Commercial Research, 
United States Rubber Company. 
Industrial Marketing Data—I. M. 12..................-.---- 
Sources of Information in the Department of Commerce: 
Bureau of the Census, Bureau of Foreign and 
Domestic Commerce, Bureau of Mines and Bureau 
of Standards. 
Defining and Locating the Buyer and the Line of 
Buying Iofluence—I. M. 13.2...-.......-.2----0----00------- 
By Rupo.tF W. Staup, Sales Promotion Manager, Ben- 
jamin Electric Mfg. Co. 
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Personnel 


Theories and Proposals for Stabilizing the Wage 
Earner’s Income—Pers. 10. 
By Orpway Teap, Editor of Business Books, Harper 
& Brothers. 
Personnel Practice in 1930—Pers. 11 
By Epwarp S. Cownrick. 
Methods of Minimizing the Effect of Business De- 
pression on the Working Forces—Pers. 12 
By Ernest G. Draper, Vice-President and ELEANOR H. 
Park, Personnel Director, The Hills Brothers Com- 
pany. 
What's Ahead in the Light of Ten Years’ Progress? 
—Pers. 13 
By JosepH H. WILuITs, Professor of Industrial Manage- 


ment, Wharton School of Finance and Commerce, 
University of Pennsylvania. 








General Management 


Kodak Retirement Annuity, Life Insurance and 
Disability Benefit Plan—G. M. 108 
By M. B. Folsom, Assistant to the Chairman, Eastman 
Kodak Company. 
Industry’s Public Relations—G. M. 110 
By Davin Lawrence, President, The United States 
Daily. 
Fundamentals of Company Publicity—G. M. 111 
By RicHarD D. Hess, Public Relations Department, 
Swift & Company. 
Principles of Incentives for Executives and Key 
Men—G. M. 113 1.00 
By J. P. JoRDAN, Partner, Stevenson, Harrison & Jordan. 
Making Mergers Pay—G. M. 114 PY 
By H. A. 


OULMIN, Jr., Toulmin & Toulmin. 








The Association prints a small supply of extra copies 
of publications in order to meet the needs of members 
who wish extra copies for distribution within the com- 
pany. 

From the list prices 

Individual members may deduct 20% 
Company members may deduct 50% 
and there are additional discounts 
for quantities 26-100, 101-250, etc. 

Orders for less than $1.00 net must be accompanied 

by cash. 


AMERICAN MANAGEMENT ASSOCIATION 
20 Vesey Street New York, N. Y. 


Please send me your literature as checked above. 





Company 
Address 











XUM 


